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Abstract: 
Today's social media platforms have a large user base, giving companies several options to 

engage with their audience. Social media can help hotels grow their customer base and establish a 

solid online presence. since 97% of visitors post images from their travels on social media. In other 

words, with the hotel's social media marketing plan, hoteliers can promote their hotels and draw 

in more visitors. Online social networks are one of the most successful methods to utilize the 

Internet to advertise your company. It is the most recent method of connecting with both the 

Internet generation and general users. Social networking as a modern phenomenon has passed its 

prime nowadays. This is the modern strategy that many network marketers are using today, and it  

ensures success by properly identifying and catering to the target market's needs. Social 

networking platforms like Twitter, MySpace, and Facebook offer useful tools that hotel companies 

may employ to make the most of their stay there. In this research paper, the impact of social media 

on hotel marketing strategies has been studied. 

Keywords: Social Media Platforms, Hotel Marketing Strategies, Social Media Marketing 

Strategy, Hotel Business 

Research Methodology: 

The research paper has depended on secondary data. 

Objective of Research: 

1) To study the impact of social media on hotel marketing strategies. 

2) To explore hotel business promotion and social media marketing strategies for a successful 

hotel business. 

3) To find out some surefire ideas for using social media for a successful hotel business. 

Introduction: 

The benefit of social networking marketing is that it allows companies to sell themselves 

through interpersonal relationships and interactions. Twitter, Facebook, and MySpace are a few of 

the marketing platforms that perform the best, while many other social networking sites may also 

be utilized to reach a large audience with marketing messages. Social media marketing may grow 

a company. People wanting to advertise their products through social networks must be able to 

maintain interactions with followers, friends, and other users who read and reply to their postings 

since network marketing depends on user connections. A growing sector exists in social network 

marketing. It makes sense that online marketing has aided many individuals in expanding their 

businesses both online and offline. 

Network marketing, also known as social-level marketing, is a form of advertising that makes 

use of social networking services and strengthens its online presence. Businesses may spend 

money managing their internet presence, which may also involve online marketing. Additionally, 

social media marketing is far less expensive than TV marketing, making it the most popular due 

to social networks' low operating costs and highly effective business strategy. Allow the 

professionals you are now meeting to assess your online presence through social network 
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marketing services at no cost or commitment. Creating an internet road plan for your company and 

using marketing methods. It is difficult to dismiss the advantages a hotel business might get from 

having a good knowledge of social network marketing options. There are clear competitive 

benefits to better understanding and utilizing social community network marketing to promote 

hotel service, whether you run a firm or work for someone else. It might be challenging to 

distinguish between excellent and bad social network marketing content since there is so much of 

it available. Hoteliers should consider social media sites like Facebook, MySpace, Twitter, Flickr, 

YouTube, Wikipedia, Digg, StumbleUpon, Delicious, and Technorati when developing an online 

marketing strategy. Businesspeople may need to understand the proper marketing strategy by 

attending social network marketing workshop training to be successful and effective with online 

social networking techniques for hotel businesses. As far as online marketing techniques go, 

network marketing is still a relatively new idea. With social media marketing, hoteliers may benefit 

from more relevant website traffic and backlinks, stronger client connections, and more brand 

recognition. 

People with similar interests are brought together via social networks, and many people 

value being a part of a broader network of friends and potential friends. Social networks 

deliberately urge users to sign up so they may get more influence over online advertisements. 

These social networks receive a substantial portion of their revenue from businesses looking to 

market their goods and services to all of these users. Because of this, most social networks provide 

fantastic high-tech features like discussion boards, video emails, online multiplayer games, picture 

albums, contests, and many more intriguing things in the works. To encourage visitors to visit and 

remain for a while, they build a virtual mall filled with entertaining items. Advertisers have more 

options to reach more people with their adverts the longer a user spends on a page. 

For many owners, digital hotel marketing is uncharted or uncharted area. While well-known 

marketing strategies can still be helpful in specific situations, if hotels want to boost foot traffic,  

they need to change customer behaviour. Recognizing that experience and conveniences currently 

rule the market and that optimization is necessary to stay competitive is also vital. 

The Impact of Social Media on Hotel Marketing Strategies: 

Digital media has permeated people's daily lives as a result of the recent digital revolution. 

They utilize the internet for more than just enjoyment; they also use it to get important information 

from across the globe. They have access to all available information, and in the hotel industry, 

customers are increasingly making online reservations. Regardless of their age or country of origin, 

whether they are traveling for work or pleasure, customers are now looking online for the perfect 

lodging. The best approach to reach all these travelers is to improve the hotel's internet visibility,  

which is made possible through a marketing plan. how digital marketing has affected the hotel 

sector. It is becoming an essential instrument for promoting their services both domestically and 

abroad. Digital marketing is now more crucial than ever as a powerful marketing strategy because 

of social networks and technical advancements. It aids businesses in expanding their online 

presence and audience. The hotel business has also used similar marketing techniques to position 

itself, fully aware that these techniques will be crucial to enhancing its brand image and assisting 

in boosting its awareness across the world. However, there is no denying that one of the industries 

most impacted by COVID-19 is the hotel industry. Numerous companies, including hotels, 

airlines, theatres, and restaurants, have suffered significant losses as a result of the epidemic. The 

crisis has also altered how we communicate, the tools we use to communicate, and the daily digital 

marketing tactics we utilize. As a result, compared to before, the importance of digital marketing 

in the hotel business has also expanded. 
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Before putting any social media marketing plan for hotels into action, hoteliers must first 

understand how hotels utilize social media to draw in clients. This is important for the hotel sector. 

There is a large answer. There is one component of it, nonetheless, that hoteliers must be aware of 

and comprehend: their target market. In other words, hotel owners should be well aware of their 

guests. 

Bookings are influenced by social media photographs of hotels and tourist destinations. This 

demonstrates that without social evidence, consumers won't pick a hotel to stay at. A guest's choice 

to make a purchase is significantly influenced by your social media trustworthiness. In essence, 

hoteliers get a chance to wow their customers even before they check into the hotel by engaging 

in hotel social media marketing. The services that the hotelier provides in his establishment affect 

the kind of guests that stay there. Some historical information is necessary to comprehend them 

properly. This reveals the kinds of travelers that stay at your hotel. On the other side, the hotel 

industry's target market is equally important. Consider a hotel that now welcomes families and 

groups but wishes to attract corporate travelers. Therefore, hotels could need to think of some fresh 

hotel marketing concepts. Simply creating an accurate database of their target and planning your 

hotel's social media marketing accordingly is all that is required of hoteliers. 

It is time for hoteliers to learn how to properly market their hotels on social media now that 

they have a better grasp of their target demographic. This plan assists hotels in transforming their 

hotel's social media presence, from developing a strong strategy to putting it into action. Due to 

Facebook's popularity as the most used social media network, there are several options for hoteliers 

to promote their properties. For hotels, Facebook is a crucial social media marketing tool. Create 

a business profile for your hotel first, before anything else. Must make sure all relevant information 

is provided and the profile is finished. Once completed, a fresh Facebook page must be made to 

replace the old one. It needs to have the hotel's brand as its name. It would be ok to add a suitable 

profile and cover image on that page. A video may be used by businesses as a cover. Include a 

description, category, address, phone number, and any other necessary details on the page's profile. 

It is important to keep the username consistent so that guests can identify the hotels. This function 

is often disregarded by hoteliers, yet it significantly affects the number of Facebook fans a hotel 

has. As seen here, a captivating cover photo may draw people in. Hotel executives should 

occasionally switch up their profile pictures. 

Facebook advertisements assist in focusing on new audiences as well as current audiences 

that have previously visited a hotel's website but have not taken any action. hotel industry Running 

Facebook advertising may be quite beneficial to the hotel industry. Increasing direct reservations, 

promoting alluring deals and discounts, and focusing on sizable audiences may all be quite 

beneficial for hotel companies. 

After Facebook, Instagram is the most popular social networking platform. There is a 

connection between these two social networking platforms. It's common knowledge that Instagram 

is mostly used for sharing images and videos. However, boomerangs, live videos, tales, and ads 

are now utilizing the reel trend. Politicians Additionally, the majority of users on this platform are 

millennials. Hotel owners ought to link their Instagram accounts to their Facebook company pages. 

Additionally, Instagram now enables Facebook and Instagram cross-messaging for us hoteliers. 

Hotel employees should be able to respond to all client inquiries from whichever application they 

use after it has been updated. Consider sharing high-resolution and engaging images of the hotel's 

surroundings, services, and amenities as the forum is just for images and videos. 

Hotels should be on social media since customers use it to read reviews and look for 

suggestions for accommodations when choosing their holiday locations. Social media platforms 
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may aid in promoting the hotel. Through their articles, hoteliers may introduce themselves to 

potential guests. Hoteliers can produce and present images, films, and other types of material that 

represent their brand. Sending the appropriate material will help hoteliers connect with their 

intended audience. People will be more likely to book the hotelier's establishment since they will 

notice that they are like the hotelier. 

82% of consumers, according to a poll, believe that social media-active businesses are 

trustworthy. Since social media networks have billions of members, the hotelier will undoubtedly 

locate individuals that fit the profile of their target market. To attract new and devoted clients, 

hotels might create advertisements that target specific genders, age groups, and places. Ten years 

ago, finding and making hotel reservations required the assistance of travel agents. Today's 

travelers are independent and pick hotels very carefully. People are more inclined to make direct 

reservations at hotels if they connect with potential guests. Hoteliers may make use of social media 

to remind followers of the advantages of making direct reservations and to alert them about any 

specials. 

Social media platforms should be considered as sites to offer customer service as well as 

instruments for hotelier's hotel promotion. Hoteliers can accomplish this by instantly reacting to 

feedback. The hotelier anticipates a response if their business is mentioned on social media using 

the hashtag. There are things hoteliers may do to stop the dialogue from going nasty if there are 

bad reviews or complaints. Additionally, motels must emphasize positive encounters and visitor 

success tales since they may eventually aid in boosting income. 

Since 76% of tourists share images from their travels, Instagram has a lot of promise as a 

marketing tool for the hotel sector. Instagram is the ideal platform for showcasing what a hotelier 

has to offer through the publishing of stunning images of the hotel's guest rooms, cuisine, services, 

facilities, and local tourist attractions. Because this social media platform mostly focuses on visual 

material, it is crucial to share stunning, high-quality photos that inspire visitors to book a room at 

the hotelier's establishment and visit the region. Privatization is popular right now. By showing 

behind-the-scenes footage and uploading images of the managers, cooks, and other staff members 

that run their hotel, hoteliers may give their marketing efforts a more personal touch. In this 

approach, hotel owners may get to know their customers better. Instagram is also a great platform 

for showcasing user-generated material. Hotel staff members should encourage visitors to submit 

photos and tell their tales using relevant hashtags. Hashtags are crucial because they make it simple 

for users to search the site for ideas and locate subjects that interest them. To increase traffic, 

hoteliers should investigate the most well-liked hashtags associated with the photographs they are 

uploading. 

The hotelier must publish regularly and consistently to show up in people's feeds so that 

potential guests are familiar with the hotelier's brand. Making a selfie-friendly area for Instagram 

in your hotel is a terrific idea. Do not forget to develop niche-specific hashtags. Instagram users 

frequently pick places to duplicate the lovely images and wonderful experiences encountered on 

the network. For this reason, hoteliers must think about contacting Instagram influencers who can 

represent their businesses. 

Hotelier's social media marketing approach may change if the hotelier incorporates video. 

If done correctly, it may help the hotelier grow their business to new heights. If a video isn't  

included in a hotelier's approach, they risk slipping behind. According to research, consumers 

watch 18 hours of video every week on average. Making videos is a fantastic way to amuse, 

enlighten, and educate people. 
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Twitter is a fantastic social media platform for interacting with customers and showcasing 

user-generated material. Twitter may be used by hoteliers to update customers on current affairs 

and keep them interested while they are there. To improve customer service, several hotels utilize 

Twitter to respond to inquiries from visitors. To survive and prosper in the business, social media 

marketing for hotels is an excellent approach to communicating with both present and new clients. 

All types of lodging establishments-boutique, luxury, chain, and motel-must employ social media 

methods to increase brand recognition and attract highly targeted guests. 

Conclusion: 

Other justifications for using social networks exist. Business personnel may meet new clients, 

partners, and consumers through networking, which has consistently shown to be profitable. 

Recent years have seen a significant increase in the number of individuals using these social 

networking capabilities, which has been quite successful. Most hotel businesses must invest money 

not just to get started but also to grow their clientele. Hotel owners must spend more than 70% of 

their income just to stay in business and expand it. If these funds are allocated to advertising 

companies, just a select few individuals will gain from them. Social media marketing for hotels 

offers a variety of advantages. All social media platforms can increase hotel bookings by 

encouraging users to travel with the correct approach. But it is crucial to keep in mind that every 

social media platform is a little different and could have distinct functions. When it comes to active 

users, Facebook, Twitter, and Instagram are in the lead, thus hotels should incorporate these 

networks into their social media marketing plans. 
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